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Hybrid spaces have the potential to allow retailing to 
rise like a lucrative phoenix from the ashes. Hybrid 
spaces are geared to actively experiencing products, 
brands and values, thus transforming the Point of Sale 
into a Point of Experience. In this way, the retail industry 
is reasserting its exclusive quality for thrill-seeking con-
sumers in search of new experiences. After all, every 
event needs a physical venue before images of it can  
be shared and liked in the virtual cosmos. 

Experience so far has shown: retailers who use hybrid 
spaces to increase the experience factor of their custo-
mers are rewarded by rising sales density. The hybrid 
store of the future no longer places its focus on direct 
selling. Rather, it is the anchor of the brand experience. 
Tomorrow’s customer expects a brand to be genuine, 
transparent and to have a meaningful influence on social 
values. To achieve this, the store must be rounded off 
into a place where a customer likes to be and that offers 
unique experiences which the customer wants to share 
with others. And precisely that is what contemporary  
retail spatial design aims to do.

Light and shop design are the key elements in the crea-
tion of these hybrid themed spaces. Only light can zone 
spaces without construction barriers, can give spaces a 

The hybrid store no longer places its focus  
on direct selling.

The future of retail is hybrid

How can the retail sector respond to the changed requirements and wishes of customers of all genera- 
tions and what retail concepts show perspectives for the new 20s? In the new Retail Design International 5, 
experts venture a look into the future and see a decade of collage that merges different spheres of life—
hybrid spaces.

Read an excerpt:
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specific function and guide attention. In addition to this, 
shop design must create an authentic world which 
strengthens the genuineness of a brand through a con-
sistent identity. 

Curated spaces 

Successful hybrid concepts always follow an overarching 
design principle in order to combine a whole range of 
functions. The result are highly individual shops with a 
mix of products and suitably themed spaces for diffe-
rent functions and events. 

There are essentially four ways of maximising the expe- 
rience value. As the goal is always to provide as unique 
an experience as possible, mixed forms tend to be the 
rule rather than the exception. 

 
· Along the products: The provider combines products  
from different categories. These complement each other 
in the way they are used or can be linked ideologically 
into themed worlds, e. g. knives and tongs together with 
barbecue books in a book store. 

· Along the function: The basic function of an offering is  
supplemented by other related offerings. Shops selling 
running shoes can offer coached courses, fitness train-
ing, healthy food or medical advice. 

· Along the values: Values can also form the basis of the  
hybrid concept. Via the value sustainability, cosmetics, 
clothing and food can form a convincing symbiosis as 
natural cosmetics, fair trade apparel and organic food. 

· Along the experiences: The conceptual focus here is  
on the creation of actual experiences. The store is con- 
ceived as a place of social interaction. An example might 
be the testing of new surf boards together on an artifi-
cial wave in a sports department store. 

 
Hybrid spaces are the future—a brief look back in the 
past makes this even clearer. In medieval times, the  
market was always both a trading place and a centre of 
social life. Having relinquished its monothematic specia-
lisation, hybrid retailing is now experiencing something 
of a renaissance – the rediscovered strengths of the past 
are guiding the bricks-and-mortar retail trade into a  
future full of experiences and strong sales. 

Eva Teubner, Ansorg GmbH &
Saskia Muttenhammer, Vizona GmbH

Hybrid spaces are the future.

There are essentially four ways of maximising 
the experience value.

Light and shop design are the key elements  
in the creation of hybrid themed spaces. 
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Retail Design International Vol. 5 −  
Components, Spaces, Buildings 

Jons Messedat 

German / English
220 pages
400 photos und plans
hardcover with spot varnish
21 x 30 cm / 9 x 12.2 in
EAN 9783899863246

The editor Dr. Jons Messedat is an architect, in-
dustrial designer and author. His expertise re- 
garding the built identity of companies and brands 
—from design to management and realisation— 
is in demand among global companies, as a jury 
member in architecture and design competi-
tions, as well as at universities in Germany, Swit-
zerland and the USA.

Hybrid systems not only revolutionise our mobili-
ty but also provide a fresh breath of air in retailing 
with the layering of various functions. Large-format 
building structures such as department stores and 
shopping centres are revitalised in line with clima-
te optimisation and supplemented with small-scale 
mixed uses. Shared spaces for young start-ups and 
established brands offer greater variety and the op-
portunity to liven up too extensive spaces with new 
experiences and inspirations. Retail sharing has de-
veloped into an effective recipe against decreasing 
frequenting.

The fifth edition of “Retail Design International” pur-
sues the phenomenon of hybrid spaces between new 
work, leisure and retail worlds. It presents collabora-
tive concepts from the European, Asian and Pacific 
regions that reveal opportunities for the transforma-
tion from a point of sale to a point of experience.

FOCUS: HYBRID SPACES

  

• State of the Art des internationalen Retail Designs

• Special: Hybride Räume

• Über 50 Beispiele für Displays, Shop Windows,  
     Stores, Malls u. v. m.

Hybride Systeme revolutionieren nicht nur unsere Mobi-

lität, sondern sorgen mit der Überlagerung verschiedener 

Funktionen auch für frischen Wind im Handel. Großforma-

tige Gebäudestrukturen wie Kaufhäuser und Einkaufs-

zentren werden klimagerecht revitalisiert und um klein-

teilige Mischnutzungen ergänzt. Geteilte Räume für junge 

Startups und etablierte Marken bieten mehr Vielfalt und die 

Chance, zu groß gewordene Flächen mit neuen Erlebnis-

sen und Inspirationen zu beleben. Retail-Sharing hat sich 

zu einem wirkungsvollen Rezept gegen die sinkende Fre-

quenz vor Ort entwickelt. 

„Retail Design International“ geht in der fünften Ausga-

be dem Phänomen der hybriden Räume zwischen neuen 

Arbeits-, Freizeit- und Handelswelten nach. Es werden kolla-

borative Konzepte aus dem europäischen, asiatischen und 

pazifi schen Raum vorgestellt, die Chancen für den Wandel 

vom Point of Sale zum Point of Experience aufzeigen. 

€ 69 (D) / $ 85
ISBN 978-3-89986-324-6
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JONS MESSEDAT

• State-of-the-art international retail design

• Special: Hybrid Spaces

• Over 50 examples of displays, shop windows,  

     stores, malls, etc. 

Hybrid systems not only revolutionise our mobility but also 

provide a fresh breath of air in retailing with the layering 

of various functions. Large-format building structures such 

as department stores and shopping centres are revitalised 

in line with climate optimisation and supplemented with 

small-scale mixed uses. Shared spaces for young start-ups 

and established brands offer greater variety and the op-

portunity to liven up too extensive spaces with new expe-

riences and inspirations. Retail sharing has developed into 

an effective recipe against decreasing frequenting. 

The fi fth edition of “Retail Design International” pursues 

the phenomenon of hybrid spaces between new work, 

leisure and retail worlds. It presents collaborative con-

cepts from the European, Asian and Pacifi c regions that 

reveal opportunities for the transformation from a point of 

sale to a point of experience.
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